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	Institutional Learning Outcomes

	
	
	1. Communication: Students will be able to communicate information and concepts in oral and written format.
	2. Critical Thinking: Students will use evidence to develop arguments, make decisions, and evaluate outcomes.
	3. Diverse Perspectives and Cultures: Students will be able to describe diverse perspectives and cultures as they relate to the individual, the community (with emphasis on the Native American community), and the global society.
	4. Information Literacy: Student will apply a variety of credible sources to support a given topic.
	5. Quantitative Reasoning: Students will use quantitative analytical skills to interpret and evaluate problems.

	Required Courses
	AC 131
	A – Communication: Students prepare and explain financial statements, demonstrating mastery in presenting results clearly.
	R – Critical Thinking: They start interpreting financial data to make simple decisions.
	
	
	I – Quantitative Reasoning: Students are first introduced to the accounting cycle, transactions, and basic problem-solving using numbers.

	
	AC 132
	
	I – Critical Thinking: Introduces deeper decision-making tools (costing, budgeting, etc.).
	
	A – Information Literacy: Requires evaluation of different financial data sources and applying them appropriately.
	R – Quantitative Reasoning: Builds on AC 131 with more complex analysis.

	
	BU 108
	I – Communication: Students learn organizational communication basics.
	A – Critical Thinking: Students demonstrate mastery by analyzing and solving management problems.
	R – Diverse Perspectives: Reinforced by management theories and case studies, including Native American contexts.
	
	

	
	BU 109
	R – Communication: Reinforced through writing briefs and discussing cases.
	A – Critical Thinking: Mastery is shown by applying legal reasoning to business scenarios.
	
	I – Information Literacy: Introduces legal research and use of statutes/cases.
	

	
	BU 113
	I – Communication: Introduces professional writing and presentations.
	
	A – Diverse Perspectives: Mastery is shown in tailoring communication for different audiences/cultures.
	R – Information Literacy: Reinforced by requiring credible sources for memos/reports.
	

	
	BU 193
	R – Communication: Reinforced by marketing plans and pitches.
	
	I – Diverse Perspectives: Introduces consumer diversity and cultural marketing.
	
	A – Quantitative Reasoning: Mastery comes through market research and interpreting data.

	
	BU 201
	
	R – Critical Thinking: Reinforced when evaluating investment and financing options.
	
	A – Information Literacy: Mastery comes through using and citing financial data for decisions.
	I – Quantitative Reasoning: Students are introduced to time value of money, risk, and return.

	
	BU 204
	A – Communication: Students master by explaining economic outcomes in written/oral form.
	I – Critical Thinking: Introduces decision-making at the firm/consumer level.
	
	
	R – Quantitative Reasoning: Reinforced by graphing, elasticity, and cost analysis.

	
	BU 206
	
	R – Critical Thinking: Reinforced when analyzing policies and trade-offs.
	
	I – Information Literacy: Introduces use of national statistics and credible economic sources.
	A – Quantitative Reasoning: Mastery demonstrated through GDP, unemployment, inflation analysis.

	
	BU 209
	A – Communication: Mastery is shown by articulating ethical reasoning effectively.
	R – Critical Thinking: Reinforced with case analysis.
	I – Diverse Perspectives: Introduces ethical frameworks and cultural influences on ethics.
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